
 
 

YR ATYNIAD TWRISTIAETH GORAU / BEST 
VISITOR ATTRACTION 

NODDWYD GAN / SPONSORED BY  
 

 
 
Bydd y wobr yn cael ei beirniadu ar ansawdd cyffredinol y profiad a gallu’r atyniad i roi atgof am 
ddiwrnod da iawn i’r ymwelydd. 
 
The Award will be judged on the overall quality of the experience and the attraction’s ability to 
leave the visitor with a wonderful memory of a great day out.   
 
Pwy sy’n cael cofrestru? / Who can enter? 
Mae’r categori yn ymdrin ag atyniadau twristiaeth o bob math, yn cynnwys amgueddfeydd, tai 
hanesyddol a gweithredwyr hamdden.  Mae’n rhaid eu bod wedi cofrestru efo Cod Ymarfer ar 
Atyniadau Twristiaeth. Er nad ydi darparu gwasanaethau dwyieithog yn angenrheidiol mae’n 
amlwg fod darpariaeth ddwyieithog o fudd mawr i fusnes, felly mae’n rhaid amlygu hyn yn eich 
cais ble mae’n addas.  Bydd ymgeiswyr ar y rhestr fer yn dangos datblygiadau newydd a 
gwelliannau mewn rhai neu bob un o’r meysydd yma: 
 
This category covers visitor attractions of all kinds, including museums, historic houses and 
leisure operators.  They must be signed up to the Code of Practice for Visitor Attractions.  The 
provision of bilingual services is not a prerequisite but because of the huge benefit in providing 
bilingualism, this should be highlighted in the entry submission if appropriate.  Shortlisted entries 
will demonstrate innovation and improvement in some or all of the following areas: 
 

·  Cyfleusterau o safon uchel a gwybodaeth gyffredinol: Er enghraifft seddau, 
arwyddion, arlwyaeth a thoiledau.   
 
High standard of facilities and general information: For example seating, signage, 
catering and toilets 

 
·  Gwasanaeth cwsmer o safon uchel: Dylai cwsmeriaid brofi lefel rhagorol o 

wasanaeth drwy gydol eu hymweliad.  Rhaid delio efo problemau yn effeithiol ac er 
bodlonrwydd y cwsmer.  Gellir ystyried dulliau o gasglu ymateb gan y cwsmeriaid e.e. 
casglu barn cwsmeriaid wrth iddynt adael 
 



High standards of customer service: Customers should experience outstanding levels 
of service throughout their visit.  Problems should be dealt with effectively and to the 
customer’s satisfaction. Methods of collecting customer feedback such as exit 
surveys could be considered 

 
�  Esboniadau a chyflwyniadau o safon uchel: Ble mae’n briodol, bydd y beirniaid yn 

edrych am wybodaeth a gyflwynir mewn modd arloesol ac wedi ei hanelu at y 
gynulleidfa ar y lefel gywir.  

 
High standard of interpretation and presentation: Where appropriate the judges will 
be looking for information that is presented in an innovative way and pitched at the 
correct level for its audience. 
 

·  Buddsoddi mewn hyfforddi a datblygu staff:  Bydd y beirniaid yn chwilio am 
bresenoldeb staff ar gyrsiau ‘Welcome Host’ a chyrsiau cydnabyddedig tebyg neu 
wobrwyon ymarfer da e.e. Buddsoddwyr mewn Pobl.  Byddent hefyd yn chwilio am 
enghreifftiau amlwg o ddefnyddio hyfforddiant, a sut mae wedi gwella gwasanaethau 
i gwsmeriaid.  Rhaid bod wedi buddsoddi mewn hyfforddiant a datblygiad o fewn y 
ddwy flynedd ddiwethaf. Mae buddsoddi yn cael ei ddiffinio fel buddsoddiad ariannol 
ac/neu amser. 

 
Investment in staff training and development: Judges will be looking for staff 
attendance on Welcome Host and other recognised training courses or awards for 
good practice eg Investors in People.  They will also be looking for clear examples of 
how training has been put into practice, and how it has improved services for 
customers.  Investment in training and development must have taken place within the 
last two years.  Investment is defined as investment of money and/or time. 

 
·  Denu mwy o gwsmeriaid: Bydd y beirniaid yn edrych am fentrau a syniadau ffres 

sydd wedi dod a chwsmeriaid newydd neu’n denu yr un cwsmeriaid i ddod yn ôl.  
Rhaid cyflwyno gwybodaeth am lwyddiannau'r mentrau hyn. 

 
Attracting more visitors:  The judges will be looking for initiatives and fresh ideas that 
have brought in new or repeat visitors.  Information should be included on the 
success of these initiatives 

 
·  Darpariaeth i ymwelwyr anabl: Rhaid i Atyniadau Twristiaeth ddangos ymroddiad i 

ddarparu ar gyfer ymwelwyr gydag anableddau.  Bydd y beirniaid yn edrych ar sut 
mae’r cyfleuster yn darparu ar gyfer pobl efo namau symud neu synhwyro, pa 
wybodaeth sydd ar gael i’r ymwelwyr hynny, ac ym mha fformat. 

 
Provision for disabled guests:  Visitor Attractions should clearly demonstrate a 
commitment towards catering for guests with disabilities.  Judges will look at how the 
facilities cater for people with either mobility or sensory impairments, what 
information is provided for these guests and in what format.   

 
·  Gofal am yr Amgylchedd:  Er mwyn bod yn gynaliadwy rhaid i brosiect neu ben y 

daith ddangos ymrwymiad i gymryd camau mewn dwy neu fwy o’r adrannau uchod. 
Mae’r mathau o gymorth yn cynnwys defnyddio defnyddiau cynaliadwy ail-gylchu, 
cynllun ad-dalu ymwelwyr, lleihau deunydd pacio, hybu digwyddiadau lleol, creu 
cysylltiadau gyda grwpiau cymunedol, defnyddio cynnyrch lleol, cydlynu mentrau 
teithio cyhoeddus, cyflogi pobl leol ayyb. 

 
Care for the environment:  To be sustainable a project or destination must 
demonstrate a commitment to undertake action in two or more of the above three 
areas.  Examples of action include using sustainable materials and recycling, visitor 



payback schemes, reducing packaging, promoting local events, forging links with 
community groups, using local produce, co-ordinating public transport initiatives, 
employing local people etc
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FFURFLEN GAIS / ENTRY FORM 
 
1. Ers pa bryd ydych chi wedi bod mewn busnes yn y lleoliad yma? Nodwch y nifer o 

flynyddoedd a misoedd.  
 
How long have you been in business at this location?  Please state the number of years 
and months 

 
2. Rhowch hanes byr o’ch Atyniad Twristiaeth (uchafswm o 100 gair)  

 
Give a brief history of your visitor attraction (maximum 100 words) 

 
3. Faint o bobl sydd wedi ymweld â’ch Atyniad yn ystod y 12 mis diwethaf?  

 
How many people visited your attraction during the last 12 month period? 

 
4. Rhestrwch eich marchnad darged e.e. teuluoedd, grwpiau oedran arbennig (uchafswm o 

50 gair)  
 

List your target markets eg families, specific age groups (max 50 words) 
 
5. Eglurwch yn fyr sut ydych chi yn denu busnesau newydd / neu'r un cwsmeriaid i ddod yn 

ôl, gan gynnwys ymgyrchoedd hyrwyddo arloesol.  Er enghraifft bwydydd traddodiadol, 
meysydd deniadol ayyb (uchafswm o 100 gair)  



Explain briefly how you attract new and/or repeat business, including any innovative 
promotional campaigns that you have run.  For example traditional food, attractive 
grounds etc (max 100 words) 

 
6. Rhestrwch welliannau arbennig yr ydych wedi eu gwneud i’ch busnes i ehangu profiad 

eich ymwelwyr.  Rhaid bod y gwelliannau wedi eu gwneud o fewn y ddwy flynedd 
ddiwethaf.   

 
List the specific improvements that you have made to your business to enhance your 
visitors’ experience.  These improvements should have been made no more than two 
years ago (max 100 words) 

 
7. Pa effaith gafodd hyn ar eich busnes?  Er enghraifft, cynnydd mewn busnes, boddhad y 

cwsmer ayyb (uchafswm o 50 gair). 
 

What impact did this have on your business?  For example, increase in business, 
customer satisfaction etc (max 50 words). 

 
8. Pa fuddsoddiad sydd wedi ei wneud (o ran amser ac/neu arian) mewn hyfforddiant a 

datblygiad staff? Rhaid bod y buddsoddiad wedi ei wneud o fewn y ddwy flynedd 
ddiwethaf.  Sut mae hyn wedi gwella profiad eich ymwelwyr i’ch atyniad? 

 
What investment has been made (in time and/or money) in staff training and 
development?  This investment must have been made no more than 2 years ago.  How 
has this improved the experience of visitors to your attraction? 

 
9. Sut ydych chi’n darparu i gwsmeriaid gyda phob math o anableddau? Oes aelod o’ch 

staff wedi mynychu ‘Welcome All’ neu gyffelyb er mwyn codi ymwybyddiaeth am 
anableddau? 
 
How do you cater for guests with all types of disabilities?  Have any of your staff attended 
“Welcome All” or its equivalent in order to increase disability awareness? 

 
10. Rhowch enghreifftiau penodol o sut mae’ch sefydliad yn gofalu am: 

a. Yr amgylchedd e.e. ailgylchu, gweithredu cynllun ad-dalu ymwelwyr 
b. Y gymuned leol e.e. hybu digwyddiadau lleol ayyb 
c. Yr economi yn lleol e.e. prynu nwyddau a gwasanaethau lleol ayyb. 

 
Give specific examples of how your organisation cares for; 

a. The environment, eg recycling, operating visitor payback schemes 
b. The local community eg promoting local events etc 
c. The local economy eg purchasing local goods and services etc 

 
11. Beth yw eich barn yngl� n â defnyddio’r Gymraeg o fewn eich Atyniad Twristiaeth? 

 
What is your opinion regarding the use of Welsh within your Visitor Attraction? 

 
12. Pa dystiolaeth o’r Gymraeg sydd i’w gweld/clywed gan ymwelwyr? 

 
What evidence of Welsh is visible/audible to visitors? 



 
 
 

FFURFLEN GAIS – CLAWR BLAEN /ENTRY FORM – FRONT COVER 
 
Categori y Wobr / Award category: 
 
Enw a chyfeiriad y Busnes / Business name and address: 
 
 
 
 
 
Cyfeiriad y wefan / Website address: 
 
Enw cyswllt / Contact name: 
 
 
Swydd / Position: 
 
Rhif Ffôn / Telephone No: 
 
Rhif Ffacs / Fax No: 
 
Cyfeiriad Ebost / Email address: 
 
Pwy fyddai’n casglu’r wobr petai chi’n ennill? / Who would collect the Award if you won? 
 
Enw / Name: 
 
Swydd / Position: 

 
PWYSIG: Amgaewch y ffurflen wedi ei chwblhau gyda phob cyflwyniad am Wobr.  Dychwelwch 
erbyn dydd Gwener 30ain o Dachwedd at Wobr Twristiaeth Môn, c/o Sbarc Ltd, 14 Porthaethwy, 
Ynys Môn LL59 5DW 
 
IMPORTANT:  Please enclose a completed form with each Award submission.  
Please return by Friday 30 November 2007 to:  Anglesey Tourism Association, c/o Sbarc Ltd, 14 
Menai Bridge, Anglesey LL59 5DW 
 


