
 
 
 
 

TOURISM WEBSITE OF THE YEAR 
SPONSORED BY 

 

 
 
 

 
The Award will acknowledge the huge importance of the internet within the 
tourism industry and its vital role in today's marketing campaigns.   
 
Special attention will be paid to the provision of new and/or innovative facilities 
on your site.  
 
Who can enter? 
Any organisation in the tourism industry; for example accommodation providers, 
individual attractions, marketing consortia etc.  Shortlisted entries will 
demonstrate innovation and improvement in some or all of the following areas: 
 
1. Fit for Purpose 
Entries should designate the website’s target market(s), which may be consumer 
or business, or a combination of both.  The website should be able to deliver all it 
sets out to do, possessing up to date content including suitable images, logos etc 
(as well as text) as an absolute pre-requisite. Above all, entrants should 
demonstrate how the website fits into and contributes towards the 
implementation of both business and marketing plans. 
 



2. Possess Attractive Design 
The design of the website should be in keeping with the product or service being 
offered.  It should also be suitably professional and in line with a quality product 
or service of Wales’ tourism industry.  The design should not cause undue delay 
in downloading the website. 
 
3. Demonstrate Proven Success 
The website must have demonstrated considerable success over non-electronic 
forms of promotion/sales etc and over other websites of comparable businesses 
(ie in comparison with an advertisement in a local guide and the website of a 
competitor).  Entrants should also show how the website has been integrated 
with traditional forms of marketing, and commerce has been undertaken with 
relevant business in the local area. 
 
4. Provide excellent customer/user service 
The website should provide at least basic online help.  In addition, the website’s 
operator should provide offline help that is consistent with its target market (ie if a 
target market is overseas tourists with a considerable time difference, it should 
be able to deal with email and/or postal enquiries). 
 
5. Provide Access for All 
The website should be able to be accessed by all users of its target market.  
Reasonable measures should be in place to allow for those with disabilities to 
access the website (eg text is clear so those with a visual impairment can view 
it).  In addition the website should contain content in the first language of its 
target market.  
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1. Give a brief description of your website, including its main functions, 

customer base (ie who uses it), the most popular service, the most 
frequently asked questions and how it is funded. 

 
2. How many page impressions does the site attract on average monthly?  

What was the total number of unique visitors or unique visits for the nine 
months of this year (1st January 2007 – 30 September 2007)? 

 
3. How is your website integrated into your marketing plan, and how has it 

assisted in improving your business? 
 
4. What are the main factors you took into consideration when designing the 

following areas of your website? 
 

a. Colour scheme and use of pictures/images 
b. Textual content (including volume and layout) 
c. Use of special effects/features/new technology 

 
5. Please give some examples of situations where your website has proved 

to be an invaluable tool in promoting business. 
 
6. How has your website enabled you to improve both on and offline 

customer care? 
 



7. What provision have you made for the use of your website by people with 
special needs? 

 
8. Give details of how you have used your website as a proactive marketing 

tool. 
 
 
 



 
 
 

ENTRY FORM – FRONT COVER 
 
Award category: 
 
Business name and address: 
 
 
 
 
 
Website address: 
 
Contact name: 
 
 
Position: 
 
Telephone No: 
 
Fax No: 
 
Email address: 
 
Who would collect the Award if you won? 
 
Name: 
 
Position: 
 
IMPORTANT:  Please enclose a completed form with each Award submission. 
Please return by Friday 30 November 2007 to:  Anglesey Tourism Association, 
c/o Sbarc Ltd, 14 Menai Bridge, Anglesey LL59 5DW 
 


